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UM FINE ARTS CAMPAIGN SUCCEEDS
MISSOULA-The University of Montana's $1.1 million campaign for a new building
to house its fine arts and radio-television programs ended successfully on
Wednesday.

The official total for the campaign announced by UM President

Neil Bucklew is $1,165,938.
The gift that put the campaign over its goal was a $100,000 pledge from
the Burlington Northern Foundation of Seattle.

UM officials learned of the

BN gift late last week in a telephone call from Howard Kallio, BN's regional
manager for community relations.
"This news couldn't have come at a better time," said Bucklew.
elated.

"I'm

We've been confident for some time that we would make our goal, but

the Burlington Northern pledge officially put us over the top."
According to Kallio, the BN Foundation exists to help communities where
BN employees live and work.

Contributions are made on behalf of the seven

BN held companies, which together employ approximately 7,000 people in Montana.
"This was a very good cause," said Kallio.

"We actively support cultural

and educational projects, and this fits into both catagories."
The BN pledge is among the largest of the campaign.
"It's a dramatic and gratifying way to end the University's largest
fund-raising effort ever, but it shouldn't overshadow the fact that the entire
campaign has been a broad-based community effort," said Bucklew.
(over)
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Fine Arts Campaign--add one

"That we succeeded is a tribute to the fine work of the Alumni Association
and the UM Foundation.

The alumni and supporters of the University who make

up both organizations believed that we could do it, and they worked tirelessly
to ensure that we did."
The UM Alumni Association took responsibility for the "Buy-a-Seat" portion
of the campaign.

A regionwide network of alumni raised $238,500 by symbolically

selling the seats in the building's main theater.

And hundreds of alumni,

friends of the University, students, and their parents made individual contributions
in response to an appeal from UM graduates Nancy and Carroll O'Connor, star of
"Archie Bunker's Place."

Each of the O'Connors contributed $20,000.

UM students also contributed through the student government's "Buy-a-Brick"
campaign and by voting

overwhelming approval for the use of up to $500,000 in

building fees.
The board of the UM Foundation took the lead in approaches to businesses
and corporations.

Tom Grippen, director of the Foundation and UM's director

of development, pointed out that corporate donors and foundations rarely
contribute to buildings at public institutions.
"It says a lot for the importance of this project and for the vision of
the business community in Montana and elsewhere that we received major gifts
from both foundations and corporations," said Grippen.

Gifts from those sources

totaled approximately $365,000.
In all more than 1,000 individuals and nearly 100 businesses made contributions
or pledges to the campaign, and gifts continue to arrive daily at the Foundation
office.
"The campaign is over only in the sense that we plan no new initiatives to
raise money," said Bucklew.

"Discussions are still in progress with several

potential donors, both individual and corporate, and we intend to see those
through.
(more)
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"We are particularly pleased that as additional pledges and gifts come in
we will be able to reduce the amount of building fees that must be applied to
the building," he said.
The planned fine arts/radio-television building has been among the
University's most pressing needs for many years.

The campaign to build it

came about when the 1981 Montana Legislature was convinced that the building,
combining facilities for several complementary programs under a single roof,
was needed and cost-effective.

In an unusual action the Legislature appropriated

$7.5 million and challenged the University to come up with the balance of the
$8.6 million price tag from private gifts and building fees.
The University had little more than a year to plan and conduct the largest
fund-raising project in its history.
"We couldn't have hoped for a more successful outcome," said Bucklew.
"This has been a community effort in every respect, and the Montana community
is the big winner.

We're getting first-rate instructional facilities for

Montana students in several important fields, and we're also getting a greatly
expanded ability to take the artistic and cultural resources of the University
to the schools and communities of the state."
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